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ABSTRACT

This research aims to: 1) examine the customers’ opinions on the management of the
service of the cinemas; 2) study the customers’ behavior of using the service of the cinemas; 3)
investigate the customers’ satisfaction levels towards the service of the cinemas; 4) compare the
customers’ opinions on the management, their behavior of using the service, and their satisfaction
levels; and 5) determine the relationship between the customers’ personal factors and their
behavior of using the service as well as the customers’ levels of opinions on the management and
their satisfaction levels. The sample group consisted of 400 customers using descriptive statistics
of frequencies, t-test, F-test, chi-square and correlation. Findings indicated that :

1. the customers’ opinions on the management of the service of the cinemas were
described high in terxﬁs of planning, whereas organizing; motivating, and controlliﬁg were
described a moderate level.

2. the customers’ behavior of using the service of the cinemas 4-6 times a month. Action
movies were preferred. Tv-vo persons who saw a movie were a couple. A movie ticket was Baht 80.

3. the customers’ satisfaction levels towards the service of the cinemas were described high
in terms of product, while price, place, and marketing promotion were described a moderate level.

4. the differences of the customers’ ages and occupation resulted in the difference in
their opinion levels on the management concerning planning, motivation and quality assurance.
The difference of the customers’ gender, ages, status, education background, occupations,
incomes, and frequencies of visits, types of films, amount of visits, and the relationship between
those come with the customers resulted in the difference in their satisfaction levels towards the
service of the cinemas involving price, place and marketing promotion.

5. the differences of the customers’ ages, education background, and incomes related to
their behavior of using the service. The customers’ levels of opinions on the management related

to their satisfaction at a moderate to very low levels.
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