v v

o @ Jaa a = d'd a a v
FIYYY IUNIAT. (2550). ‘WE]V]ﬂi531!!ﬁ%ﬂ’J]NWQW@Gli)‘SU?NQﬂﬂWlNﬂﬂﬂﬁ‘]Jiﬂ1§‘lli’N‘U5‘H‘ﬂ
o W a a 4 @ o
ADUIA INA. INYTUNUT VD.U. (ﬂﬁﬁ]ﬂﬂﬁ‘ﬂ’ﬂﬂ). Wizuﬂiﬁ%@q‘ﬁm :
a o o = I (= s s
V1IN IYIIBNYWISUATATDYTYN. 210159NYTNY1 : 599MENT10158 AT. WA

7o M)
NIAa, I9IAITATIVITYA1YDN ‘ﬂﬁ\iﬂﬁN

UNAAEID

e

9
[ A o a 9y

Ay S A ) { a a o
NI1IIVYAIIU U ﬂi}ﬂi%ﬁ\?ﬂlﬁﬂ 1)ﬁﬂ‘HTWi]@Iﬂﬁ311‘11@\‘1'63.ﬂﬂWiuﬂWiﬁﬂ“ﬁ@ﬁuﬁlﬁlﬂx‘lUiBﬂ

Y 1

o w = (% = d‘d a a o = =)
ABUQA $1NA 2) ANKITZADANNNIND 19UBIgNANTABMIVIMIVRIVTEN 3) 1nlTeuiney
szauANuiane lvvesgndnliaomsuimsvesusEm Swunaudoyavesnons

4) nfSeuiisuszauanuianelavesgninisensusmsvesusin Suunaunganssuluns

o 4 a v o d ' a o 4 a Y
durodudl uaz 5) AnvAnuduiiusszrienganssuvesgni lumsdegeduinudeyaves

]
1 = 1

Aq ¥ A
nl% v Aunde a1u

an

v Y
AaIMs nguA20619 IaLNgnANFoIeRUUTEN $119U 142 518 DA
HeuUUNIATTIN t-test F-test tag Taauais wan1sisenumn
Y 1 Ty a Y oA g o di‘ a v g
1. gacauIngdeduaudeuas 1 -3 A5e seadigellndluuaaznsa 100,001

200,000 1M szezA TuMInyuBeuluf s 1IN 15 70 AnBuzMIHYUAeUYEITUM
a I o 1 v A a o o w S [ a a v A
namsuddade mssudum vsEinaeuga e uddadaddnems femsldsudaum
J Y

HAIINHINIAIFNINNT 7 TU

2. szauanuianelavesgnididelimsusmsvesuitnasuzaiina Taenmsiueg

o v Yy 19 Y a s A Y ¢ &R 5 v oy

Tusgauhunaramadiu laun dumslduimsvesgudusnmagnal Aumsdaesdedum aw
mMsyudsdud razdumsusmsenasenaz suANTUM

9 AN o a 1 % = Y] = 1 Y a
. aNMNUANHULVOININS LANANNY UszauaNUNane lanems 1HuTmMsves

W

&

a o o w [ % a Jd Aa 1 4 1 [
vsHnaeuasne uananuludmumsldusmsvesguiuimagni daududuq luuaneg

Y]

U

v
[

9 A a 1 c?/‘ [ Y] = [ = [ Y a
4. anayyand Foinaluugazasuanaeny Iszauanunane lanemsnusms

ke

Y Y a Jd a Y 9 o di’ a 9 1 o 1 Y Aa
ﬂ”I‘L!ﬂ1§1‘ﬁ1]5ﬂ”|'§“]]i’)\‘]fjfuflllﬁﬂ1§§]ﬂﬂ1l!a$ﬂ1uﬂ”liﬁ\‘l"]fﬂﬁﬂf’nu@ﬂ@n\iﬂu FIUGNAIMNUISYSLINN

a v = Y =2

Tumsmyudeulufmsuazdanyuzmsmyudoudumueanams uanaenu Jszauaaui

J A Y v a g

wolagemsliuTmsuanaraduludumsIdusmsvesguduimsgndi gnantimssudua

u u

4
o A A Y

uananuszauaNuiane lauanaany ludumsdasadum

A\

[ @ @ o

] v Y
5. An¥aEYINIMITUNUTAUTZ ez IdTuAUAIMaInImIdade tay

v
v J o

1 v Y
szeznailaduiunamsduiusnuseadideilna ludazasa



Chanchai Chansiri. (2007). The Behaviors and Satisfaction of Customers towards the Services of
Conwood Co., Ltd. A Thesis for Master of Business Administration Degree (General
Management). Phranakhon Si Ayutthaya : Phranakhon Si Ayutthaya Rajabhat University.
Advisory Committee: Associate Professor Dr. Pong Horadan, Associate Professor

Lamyong Plangklang.

ABSTRACT

This study aimed to: 1) Examine the behaviors of customers in purchasing the products at
Conwood Co., Ltd.; 2) Examine levels of the customers’ satisfaction towards the services of Conwood
Co., Ltd.; 3) Compare levels of the customers’ satisfaction towards the services in relation to their
business profiles; 4) Compare levels of the customers’ satisfaction towards the services in relation to
their purchasing behaviors; and 5) Determine the relationship between the customers’ business profiles
and their purchasing behaviors. Data was gathered from 142 customers trading with Conwood Co., Ltd.
Statistical analysis was performed using means, standard deviations, t-test, F-test, and chi-square test.
Findings are indicated as follows:

1. Most of the customers placed their orders once or three times a month. Each purchase
amount was Baht 100,001-200,000. Their stock rotation was longer than 15 days. The representatives
were responsible for deliveries to their customers. Products purchased from the company were
transported by the company’s representatives. It took longer than 7 days in receiving the products after
placing the order.

2. The customers were moderately satisfied with the overall services of the company
regarding the services of its customer service centers, ordering, product transport, and sales document
and return services.

3. Differences in the customers’ businesses related to differences in their satisfaction levels
towards in the company’s services on the customer service centers.

4. Differences in the customers’ each purchase amount related to differences in their
satisfaction on the services towards the services of the customer service centers and ways in placing
the order. Differences in the customers’ duration and aspects of stock relation related to differences in
their satisfaction on the services towards the customer service centers. Differences in the customers’
ways in receiving the products related to differences in their satisfaction on the services towards
placing the order.

5. The aspects of the customers’ businesses related to duration in receiving the products

after placing the order, and duration in running the businesses related to each purchase amount.



