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ABSTRACT 
 

This study aimed to: 1) Examine the behaviors of customers in purchasing the products at 

Conwood Co., Ltd.; 2) Examine levels of the customersm satisfaction towards the services of Conwood 

Co., Ltd.; 3) Compare levels of the customersm satisfaction towards the services in relation to their 

business profiles; 4) Compare levels of the customersm satisfaction towards the services in relation to 

their purchasing behaviors; and 5) Determine the relationship between the customersm business profiles 

and their purchasing behaviors. Data was gathered from 142 customers trading with Conwood Co., Ltd. 

Statistical analysis was performed using means, standard deviations, t-test, F-test, and chi-square test. 

Findings are indicated as follows: 

1. Most of the customers placed their orders once or three times a month. Each purchase 
amount was Baht 100,001-200,000. Their stock rotation was longer than 15 days. The representatives 
were responsible for deliveries to their customers. Products purchased from the company were 
transported by the companyms representatives. It took longer than 7 days in receiving the products after 
placing the order.     

2. The customers were moderately satisfied with the overall services of the company 
regarding the services of its customer service centers, ordering, product transport, and sales document 
and return services. 

3. Differences in the customersm businesses related to differences in their satisfaction levels 
towards in the companyms services on the customer service centers.  

4.  Differences in the customersm each purchase amount related to differences in their 
satisfaction on the services towards the services of the customer service centers and ways in placing 
the order. Differences in the customersm duration and aspects of stock relation related to differences in 
their satisfaction on the services towards the customer service centers. Differences in the customersm 
ways in receiving the products related to differences in their satisfaction on the services towards 
placing the order. 
 5.  The aspects of the customersm businesses related to duration in receiving the products 
after placing the order, and duration in running the businesses related to each purchase amount. 


