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ABSTRACT 
 This research aimed to : 1) study the behavior of the customers  who used the services at 
gasohol  stations in Phranakhon Si Ayutthaya Province ; 2) examine the levels of the customerst 
opinions towards management of those  stations; 3) investigate the levels of the customerst decision- 
making;  4) compare the levels of opinion of the customers  classified  by  their    personal factors;  
5) compare the levels of opinion of the customers classified  by their behavior ; 6) compare the levels 
of decision -making of  the customers  categorized  by  their behavior ;7) explore the relationship 
between the levels of  the customerst  personal factors and their behavior  of selecting a gasohol 
station. The sample group consisted of 384 customers. The research  instrument was a 
questionnaire.Statistical analysis was perform in term of percentage, mean, standard deviation, t-test,     
F-test, LSD., the Chi-Square test and Pearsonts correlation coefficient. 
 The findings indicated the following: 
 1. The customers used the services at a PTT gasohol station.Vehicle used was a car. 
Gasohol was requested about 3-4 times a month, paying 301-500 baht each time.  
 2. The customerst opinion on planning, organization management, motivation, and quality 
control was at a moderate level. 
 3. Marketing, product, price & marketing promotion, and location affected the customerst 
decision-making at a high level, while service was at a moderate level. 

 4. The customers with difference age, marital status, occupation, and monthly income had 
different opinion toward management with a statistically significant level of .05. 

 5. The customers with different educational background had different choices of visiting  a 
gasohol station with a statistically significant level of .05. 

 6. Difference in selecting gasohol station, type of gasohol, and frequency in requesting gasohol 
per month yielded difference in selecting gasohol station with a statistically significant level of .05.  
 7. The customerst personal factors related to their behavior of using the services  at a 
gasohol station with a statistically significant level of .05. 

 8. The customerst level of opinion toward management of gasohol station related to their 
behavior of selecting a gasohol station with a statistically significant level of .05. 
 


