
 

�������  �	�
���.   (2550).    ��������	
����ก��������������
������ก�����	�����ก���� ����!ก�����     

 "�����ก�����#�� $�"�%��"&'��$�ก������(��)")������#��� ������   ����	������ ��.�.    
(ก	����ก	�������).  �� �!���"#����	 : �%	����	&���	�'�(�� �!���"#����	.   

#	�	����"���)ก*	 : ��.���'	  +,�
ก*�, ��.�
�,  
.� 
,� 
 

���!��� 
 

ก	������!��/0�"/�"��.1��� ,0!�
�2�# 1) �)ก*	�4�����"��"5&.6#ก	�
&2#ก7�8���ก	�9#0&:ก!8	 2)  �)ก*	
� ���!�	�!��
%��9#0&:ก!8	 �"��".6#ก	����%	����ก	� 3) �)ก*	� ���!�	��)0�#7�9#0&:ก!8	.6#ก	�
7%8���ก	�  4) 
��"��
�"���4�����"��"5&.6#ก	�7�8���ก	�9#0&:ก!8	 �=	+�ก.	��4����,6����!!&                 
5) 
��"��
�"��� ���!�	�!��
%��9#0&:ก!8	.6#ก	����%	����ก	� �=	+�ก.	��4����,6����!!&                  
6) 
��"��
�"��� ���!�	��)0�#7�9#0&:ก!8	.6#ก	�7%8���ก	� �=	+�ก.	��4����,6����!!& 7) �)ก*	
!�	�,�������� %�6	0�4�����"��"5&.6#ก	�7�8���ก	�9#0&:ก!8	ก��� ���!�	��)0�#7�9#0&:ก!8	 +&          
8) �)ก*	 !�	�,�������� %�6	0� ���!�	�!��
%��.6#ก	����%	����ก	�ก��� ���!�	��)0�#7�9#0&:ก!8	 
A��7�8ก&�6�.��#�6	0�	ก&:ก!8	 �=	��� 350 !�  
!�2�#0�2#�"�7�8 !2# +��,#�1	� ��
!�	 %�98#�:&�8��,1�.�    
�8#�&  !6	
B&"�� !6	
�"��0
���	.�C	� ��,#�,��.�C	�A��7�8 t-test, F-test, LSD +&  Correlation 
    5&ก	���������6	 
 1. �4�����8	����ก	� �8	��	!	 �8	�!�	�, ��ก7�ก	��	7�8���ก	� �8	�ก	�7%8���ก	�96	�,	� 
+& �8	�'	�&�ก*S�9#0#0!�ก� �"5&.6#ก	�
&2#ก7�8���ก	�9#0&:ก!8	7�� ����	ก��ก�8	�  
  2. &:ก!8	
%���8��7�� ����	ก .6#ก	����%	����ก	�9#0%�6�����ก	��"�'	� 7��8	�ก	�
�	0+5� �8	�ก	����#0!�ก	� �8	�ก	��:07� +& �8	�ก	�!��!��!�S'	� 
 3. &:ก!8	�"!�	��)0�#7�7�� ����	ก.6#ก	�7%8���ก	�9#0%�6���"�'	� 7��8	�ก	��(���.�0	�
9#0���ก0	�  �8	�ก	�7%8���ก	� +& �8	�
!�2�#0�2#
�!A�A&�"�"�7%8���ก	� 
 4. &:ก!8	�"��"  #	�� � ���ก	��)ก*	 .=	+%�600	�7��4������ +& 0��� �	S�"���8���7�ก	��=	�����
+.ก.6	0ก�� �"�4�����"��"5&.6#ก	�
&2#ก7�8���ก	�9#0&:ก!8	+.ก.6	0ก�� #�6	0�"���,=	!�T�	0,1�.��"�� ��� .05 
     5. &:ก!8	�"��"  #	�� � ���ก	��)ก*	 .=	+%�600	�7��4������+& 0��� �	S�"���8���7�ก	��=	�����
+.ก.6	0ก�� �"� ���!�	�!��
%��.6#ก	����%	����ก	�+.ก.6	0ก�� #�6	0�"���,=	!�T�	0,1�.��"�� ��� .05  
      6.  &:ก!8	�"��" 
�� #	�� � ���ก	��)ก*	 .=	+%�600	�7��4������ +& 0��� �	S�"���8���7�ก	�
�=	�����+.ก.6	0ก�� �"� ���!�	��)0�#7�.6#ก	�7%8���ก	�9#0%�6�����ก	��"�'	�+.ก.6	0ก��  #�6	0�"
���,=	!�T�	0,1�.��"�� ��� .05 
                  7. �4�����"��"5&.6#ก	�
&2#ก7�8���ก	�9#0&:ก!8	  �"!�	�,�������ก��� ���!�	��)0�#7�9#0
&:ก!8	 #�6	0�"���,=	!�T�	0,1�.��"�� ��� .01 
     8. � ���!�	�!��
%���"��".6#ก	����%	����ก	�9#0&:ก!8	�"!�	�,�������ก��ก��� ���!�	��)0
�#7�9#0&:ก!8	 #�6	0�"���,=	!�T�	0,1�.��"�� ��� .01  
 



Sirinuch Banyen.  (2007).  Factors Contributing to Customers� Decision to Utilize Service 

Provided by  the Bio Service Unit of National Center for Genetic Engineering and 

Biotechnology, and their Satisfaction Regarding the Unit Management. A Thesis 

for Master of Business Administration Degree (General Management).  Phranakhon Si  

Ayutthaya: Graduate School, Phranakhon Si  Ayutthaya Rajabhat University. Advisory 

Committee: Dr. Jirapa Saenkasem and Dr. Ta-net Techasen. 

ABSTRACT 

This study aimed to 1) examine factors contributing to customers/ decision to utilize 

service provided by the Bio Service Unit (BSU); 2) investigate the level of customers/ opinions 

on management of the BSU; 3) explore the level of customers/ satisfaction with the BSU service; 

4) compare the factors contributing to customers/ decision to utilize the service offered in relation 

to their personal factors; 5) compare the level of customers/ opinion on management of the BSU 

in relation to their personal factors; 6) compare the level of customers/ satisfaction with the BSU 

service in relation to their personal factors; 7) study the relationship between the factors that 

affected the use of service and the satisfaction level; and 8) examine the relationship between 

customers/ opinion on management of the BSU and their satisfaction level. The data was gathered 

from 350 customers using a questionnaire. Statistical analysis was performed in terms of 

percentage, mean, standard deviation, t-test, F-test, LSD, and correlation coefficient. The findings 

were as follows:  

1. The factors that affected the customers/ decision to utilize services provided by the 

BSU were high in terms of service, price, convenience, information, and the unit/s image. 

2. The customers/ opinion on management of the BSU was high regarding planning, 

organization, motivation, and quality control. 

3. The level of customers/ satisfaction with the BSU service was high in terms of the 

employees, work, service, equipment and technology used for providing service, and service 

quality. 

4. The difference in the customers/ age, educational background, current position, and 

amount of research grants yielded the difference in their decision to utilize the service with a 

statistically significant level of  .05. 

5. The difference in the customers/ age, educational background, current position, and 

amount of research grants yielded the difference in the level of their opinion on management of 

the BSU with a statistically significant level of  .05. 



6. The difference in the customers/ gender, age, educational background, current 

position, and amount of research grants yielded the difference in the level of their satisfaction 

with a statistically significant level of  .05. 

7. The customers/ factors of using the service related to their satisfaction with a 

statistically significant level of  .01. 

8. The customers/ opinion on management of the BSU related to their satisfaction with 

a statistically significant level of  .01. 



 


