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ABSTRACT

The research objectives were 1) to study the basic factors of the customers who
decided to buy the commercial buildings in Phranakhon Si Ayutthaya Province; 2) to study the
factors in affecting the decision making of buying the commercial buildings of the customers in
Phranakhon Si Ayutthaya Province; and 3) to compare the basic factors affecting the decision
making of buying the commercial buildings of the customers in Phranakhon Si Ayutthaya
Province. The tool used to collect the data was a questionnaire. The sample group consisted of
242 customers who bought the commercial buildings in Phranakhon Si Ayutthaya Province. The
data was analyzed by using percentage, mean, standard deviation, assumption test, t-test, F-test
and LSD.

The findings revealed that

1. Most customers were male, aged over than 40 years old. They were graduates and
their jobs were government officers or state enterprise officers. Their average income was
10,001-15,000 baht per month They were single and had got 4-6 members in their families.

2. The factors of the commercial buildings, conveniences, security, prices,
distribution channels, uses of the commercial buildings and marketing promotion affected the
decision making of buying the commercial buildings of the customers in Phranakhon Si
Ayutthaya at a high level.

3. The customers with various education backgrounds, jobs monthly incomes, and
family members had the same factors of buying the commercial buildings. The customers with
different genders, ages and marital status had different factors at a significantly different level of

.05.
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