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ABSTRACT 
 
 The purposes of this research were to 1) examine The Factors Affecting for Decision 
Buying Pickup Car (2 ton) of Customers in Phranakhon Si Ayutthaya Province, and 2) compare  
the Decision levels of Buying Pickup Car (1 ton) of Customers in Phranakhon Si Ayutthaya 
Province in relation to the personal factors of buyers. The sample group consisted of 246 buyers. 
The research tool was a questionnaire. Statistical analysis was performed by percentage, mean, 
standard deviation, t-test, F-test and LSD. The findings were as follows : 
 1. The Factors Affecting for Decision Buying Pickup Car (2 ton)of Customers  in  Phranakhon 
Si Ayutthaya Province towards was high when it was viewed as a whole, Price, Distribution, 
Marketing promotion, Personal servicing, Service processing at a high level. Product a highest level. 
 2. The decision levels of buying pickup car (1 ton) of customers in Phranakhon Si 
Ayutthaya Province in relation to the personal factors of buyers. Buyers of different age, monthly 
income and pickup car (1 ton) did not have different decision levels of buying pickup car (1 ton). 
Buyers of different gender, marital status, educational background, occupation, price of pickup 
car (1 ton) did have different decision levels of buying pickup car (1 ton) with a statistically 
significant level of .05.  
 


