
��������  	�
���.  (2551).  ก����������	ก��
�� ������ ���������������� (���������) ���ก�	  �� !�
�"�!��!#��$%ก��ก��&�	���' ��()����( ��!(�"�	
���*ก�+�'��
&����"�	#����������,$��. 
����
��
�� ��.�. (ก����ก�������) �� 
!�"�#����� : �%����&����'�(�� 
!�"�#�����.  
������#���)ก* : ��.+���' 
,�-�.��ก*�, ��."+0�����1&�. +�
��

�� 

 

����	�.� 
 

 ก������!��2.
#2�#��03��� +.!�,�-�� 1)  ")ก*� ���!��!��,%4
05�ก����%����ก�	�.���*�� 
�#6#,�+,�!7
7&�# (�� ,�"���) �8ก��  2)  ")ก*� ���ก�0��+�
9�6-2�,!�-��.�-����	�.&:ก!� ���*�� �#
6#,�+,�!7
7&�# (�� ,�"���) �8ก�� 3)  ,��#��,�#��� ���!��!��,%4
05�ก����%����ก�	�.���*�� 
�#6#,�+,�!7
7&�# (�� ,�"���) �8ก�� �8<
ก0��=����<��&��� 4)  ,��#��,�#��� ���ก�0��+�
9�6-2�
,!�-��.�-����	�.&:ก!����*�� �#6#,�+,�!7
7&�# (�� ,�"���) �8ก��  �8<
ก0��=����<��&���  <&  5)  
")ก*!��+����
��� %�5.� ���!��!��,%4
05�ก����%����ก�ก��� ���ก�0��+�
9�6-2�,!�-��.�-�
���	�.&:ก!����*�� �#6#,�+,�!7
7&�# (�� ,�"���) �8ก�� 7��9��ก&�5�0����5.�ก&:ก!� ��� 202 !
 
��,!� %�	���:&���� +3�0� !5!��3#� !5����&  !5,1&#��  +5�
,�#��.,�
�0�@
 t-test, F-test, LSD <&  
!5+���� +����I+����
��<��,�#���+�
 J&ก���������5 
 1.  &:ก!��#� ���!��!��,%4
05�ก����%����ก���
ก�����.!�ก� ��
ก��8
��ก� <& 
��
ก�!��!��!�K'�  �#!��!��,%4
/%�-�,%4
����  05�ก����%����ก�  ��:59
� ����ก�#�+��  ��

ก��.<J
 �#!��!��,%4
/,%4
����05�ก����%����ก���:59
� ����ก 
 2.  &:ก!��#� ���ก�0��+�
9�6-2�,!�-��.�-������
J&�0'�KM� ��
�! ��
�5�.�.ก�����8%
5� 
<& ��
�=����'�
�ก�-�
N ��:59
� ����ก�#�+�� +5�
��
+5.,+���ก�0&� �#ก�0��+�
9�6-2���:59

� ����ก 
 3.  &:ก!��#��#�=����<��&���<0ก05.ก�
 �#� ���!��!��,%4
05�ก����%����ก�	�.���*��    
�#6#,�+,�!7
7&�# (�� ,�"���) �8ก��<0ก05.ก�
��5.�#
��+8!�O�.+3�0��#�� ��� .05 
 4.  &:ก!��#��#�=����<��&���<0ก05.ก�
 �#� ���ก�0��+�
9�6-2�,!�-��.�-����	�.&:ก!� ���*��   
�#6#,�+,�!7
7&�# (�� ,�"���) �8ก��<0ก05.ก�
��5.�#
��+8!�O�.+3�0��#�� ��� .05 
 5.  � ���!��!��,%4
05�ก����%����ก��#!��+����
��ก��� ���ก�0��+�
9�6-2�,!�-��.�-�
���	�.&:ก!����*�� �#6#,�+,�!7
7&�# (�� ,�"���) �8ก��9
� ���+:.3).� ���0�8��5.�#
��+8!�O�.
+3�0��#�� ��� .05 



 

 

Chaiyuth Khan-ai. (2008). The Management of TCS Technology(Thailand) Co., Ltd 

Correlated to  The Buying Decision Of  Customers In Pranakorn Si Ayutthaya 

Provinces. A Thesis for M.B.A. (General Management). Phranakhon Si Ayutthaya: 

Phranakhon Si Ayutthaya Rajabhat University. Advisory Committee: Dr. Siripa 

Namuangrak, Assosiate. Professor Chalong Suntharanond.  

 

ABSTRACT 

 

This research aims to investigate customers. opinion to company management. 

Besides, it aims to study customers. decision making level of customer , to compare customers.s 

opinion toward company managing , to compare level of decision to buy instrument of customers 

divided according to environment factors and study correlation of opinion and decision making 

level of customers. The study was carried out with 220 subjects, was collected from a 

questionnaire. The data obtained was analyzed descriptively by the application of SPSS program, 

frequency, percentage, mean, and standard deviation; compare the differences using T-test and F-

test , the significant test and Pearson.s product-moment correlation coefficient. 

The study revealed that: 

1.  Opinion of  customers toward managing of company for 4 categories almost in 

highest level. 

2.  Factors which effect to buying decision level for 5 categories almost in highest 

level. 

3.  Opinion level to managing divided by environment factors having different opinions 

except factor of different education level having same opinion level to managing. 

4.  Buying decision level  of all 6 categories having differences to each others. 

5.  Correlation between opinion level of managing and buying decision level of 

customers revealed that correlated in high to low level at significant .05. 

 

 
 


