thasentinanemsandulalduimsdurevesgnsuinings Ine $10a (urw)

Y
o a 4
ﬁ'ﬁﬂﬂi%ﬂﬂWWiZ@U“ﬂi

79150 Tsousay

a yd 1 : Y] a a a o a
msfuadvasziiiudimmisvesnmsAnmmumangaslSyanusmsgsnauvmiuda
AVIUTHITFIND
YNNI FAYWILUATATOY e

WOAINIBU 2552



thasentinanemsandulalduimsdurevesgnsuinings Ine $10a (urw)

Y
o a 4
ﬁ'ﬁﬂﬂi%ﬂﬂWWiZ@U“ﬂi

7als0d Tsoisay

mﬁﬁ’uﬂﬁ'wﬁmzi‘iﬂuf:hu14fiwmmiﬁﬂymmwﬁ’ﬂqmﬂ?mumum?miﬁ3ﬁwmﬁ’mcﬁ¢1
AVIUTHITFIND
UNINGAETFAYWILUATATOY e
WA 2552

4

a a adg a o [
ﬁ"llﬁ‘l’l‘ﬁ!,ﬂusUENMWTJﬂﬂ'mElﬁ"lelfﬂ{{]‘i/\lﬁguﬂﬁf’ﬁ@q‘ﬁﬂ']



FACTORS AFFECTING THE CUSTOMERS’ DECISION -MAKING IN USING CREDIT
SERVICES OF KRUNG THAI BANK PUBLIC COMPANY LIMITED

AT PRATUNAM-PHRA IN BRANCH .

RUNGROT ROEIRENU

An Independent Study Submitted in Partial Fulfillment of the Requirements for the
Master of Business Administration Degree in Business Administration
Phranakhon Si Ayutthaya Rajabhat University
November 2009
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