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ABSTRACT

This research aimed to study personal factors and those in using credit services of the Bank. It
also investigated the customers’ levels of decision-making in using credit services. Moreover, it was to
compare the customers’ levels of decision-making in using credit services classified by their personal
factors and factors in using the credit services. The sample group were 182 customers using credit
services of Krung Thai Bang Public Company Limited at Pratunam-Phra In Branch. The research
instrument was a questionnaire. Statistical analysis was performed by frequency, percentage, mean,
standard deviation, t-test, F-test and LSD. Statistically significant level was set at 05.

The findings indicated that most customers were female, married, between the ages of 31-40
years old, working as government service or state enterprise staff. Their educational background was
bachelor’s degree and upper. Their monthly income was between 10,001 — 20,000 baht. Most customers
used Krung Thai Tanawat credit service, with an approved loan size less than 100,000 baht. The loan
period was less than 5 years, using personal guarantee. The customers’ level of decision-making in using
credit services was at the highest level regarding credit applying, staff and facilities. The customers’ level
of decision-making in using credit services was high in terms of interest rates and fees, credit applying
channel, credit promotion and process for credit applying. The customers’ personal factors with different
gender, age, occupation, marital status and educational background did not have a different level of
decision-making in using credit services. The customers with different monthly income had a different
level of decision-making in using credit services concerning interest rates and fees and credit promotion.
The customers with different factors in using credit services did not have a different level of decision-
making in using credit services. The customers with different approved loan sizes had a different level of
decision-making in using credit services, regarding credit applying channel and credit promotion. The

customers with different loan periods had a different level of decision-making in using credit services in



terms of loan condition and credit applying channel. The customers with different guaranties had a

different level of decision-making in using credit services, concerning credit promotion.



