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THE FACTORS OF CUSTOMER’S MAKE DECISION TO PURCHASE
THE REFRIGERATOR FOR COMMERCIAL USING

IN PHRANAKHON SI AYUTTHAYA PROVINCE

SAKON BOONKHAO

An Independent Study Submitted in Partial Fulfillment of the Requirement for
the Master of Business Administration Degree in Business Administration
Phranakhon Si Ayutthaya Rajabhat University
March 2010
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