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ABSTRACT

This research aimed to: 1) study personal factors and decision making of purchasing
behavior of consumers in buying air-conditioners; 2) investigate factors affecting decision making
of consumers; 3) compare factors affecting decision making of consumers divided by personal
factors; 4) compare factors affecting decision making of purchasing behavior of consumers
divided by purchasing behavior; and 5) examine relationship between personal factors and
purchasing of decision making. The sample group was 400 consumers living in Phranakhon Si
Ayutthaya province. The instrument was a questionnaire. The statistical analysis was performed
in terms of percentage, mean, standard deviation, t-test, F-test and LSD by setting the significant
level of .05.

The findings showed that :

1. Most consumers are male, aged 41-55 years and single. Their education
backgrounds are higher than bachelor degrees. They work as civil servants or in state enterprises.
Their monthly incomes are over 20,001 baht. The characteristics of products affected the
purchasing behavior. The important characteristic of air-conditioners is the quality. The prices of
air-conditions are 15,001-20,000 baht. The reason of the purchase is that they need the coldness.
They bought air-conditioners from stores that sold electrical appliances. They bought the brand of
wall-type Mitsubishi air-conditioner in summer. They found information from newspapers,
magazines and other advertisements.

2.  Factors affecting decision making were at a high level for all aspects.

3. The consumers with various monthly incomes had different levels of decision
making.

4. The consumers who had different purchasing behavior had no difference on
levels of decision making.

5. The personal factors had relationship with purchasing behavior of consumers.
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