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ABSTRACT

This research aimed to: 1) study behaviors in buying domestic plastic products of retail sellers;
2) investigate decision in buying the domestic plastic products; 3) compare the decision in buying the
domestic plastic products in relation to the retail sellers’ personal factors; compare the decision in
buying the domestic plastic products in relation to the behaviors in buying the domestic plastic products;
and 4) seek the relationship between the retail sellers’ personal factors and the behaviors in buying the
domestic plastic products. The samples were 400 retail sellers buying domestic plastic products in
Phranakhon Si Ayutthaya. The instrument was a questionnaire. The statistical analysis was performed in
terms of frequency, percentage, t-test, F-test, and Chi-square. Cramer’s V was used to measure the
relation between the variables.

The findings revealed that most retail sellers were female in the ages during 31 — 45 years old, married,
finished their education with first vocational or high school certificates, and earned more than 50,001 baht a month.
Regarding behaviors in buying domestic plastic products, most of the retail sellers bought kitchen utensils with the
condition of guarantee for damages, and selecting to buy the products according to the customers’ orders. For
location and ways to buy the domestic plastic products, they bought directly from the manufacturers. With regard to
investment, they bought the products from many wholesale shops which located on main roads with good
communication. They bought the products because of the marketing promotion with amount of stamps collection.
The media encouraging them to buy the products were newspapers. Two selling formats were used in selling the
products comprising the customers helping themselves and whole services to the customers. The expenses in
buying the products were 50,001 — 100,000 baht. High levels of the retail sellers” decision to buy the products were
on the products, prices, distribution, and marketing promotion. 2 ) Differences in the retail sellers’ personal
factors did not affect differences in their decision in buying the domestic plastic products; but
differences in the retail sellers’ conditions in selecting the products, marketing promotion, media in
buying the products and distribution affected differences in their decision in buying the domestic plastic
products. 3)The retail sellers’ personal factors did not relate to their behaviors in buying the domestic

plastic products.



