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Questionnaires : Factors influencing the purchase of OTOP products

(Handicraft products) via e-commerce

Part 1:Personal Factors.

Explanation : please mark “\/” in O in front of the most appropriate choice.

1. Membership continent

O 1
O 2

2. Sex

3. Age
1)
2)
3)
4)
5)

ONONONORONG

6)

4. Education

Q0000

Europe

North America

Male

Female

Lower than 20 years;
20-29 years;
30-29 years;
40-49 years;
50-59 years;

More than 60 years

Upper Secondary Education / Lower Vocational Education

Diploma / Upper Vocational Education

Bachelor Degree
Master Degree

Doctorate Degree
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5. Occupation

O
O 2
O 3)
O
O 5

6. Monthly income

2)
3)
4)
5)

ONONONORONG

6)

7. Marital status
1)
2)

Q00

3)

Student

Official / State Enterprise employee

Private company employee

Owner of business / Merchant

Retired / Unemployed

Lower than USD. 2,000
USD. 2,000-4,000
USD. 4,001-6,000
USD. 6,001-8,000
USD. 8,001-10,000

More than USD. 10,000

Single
Married

Widowed/Divorced

8. Number of family member including yourself

O
O 2
O 3)
O g
O 5)
O o)

1 person

2 persons
3 persons
4 persons
5 persons

More than 5 persons
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Part 2: Purchasing behavior.

Explanation : Please mark “\/” in L] in front of only one most applicable choice.

1. Type of handicraft product you ever purchased:

O 1) Material or clothing

O 2
O 3)

Personal effects or ornaments

Handicraft product or souvenir

O 4) Non-food and non-medicine herbal

2. Frequency in purchasing handicraft product per month:

O
O 2
O 3)
O »
O s
O o)

1 time / month

2 times / month

3 times / month

4 times / months

More than 4 times / month

Uncertain

3. Date purchasing handicraft product via e-commerce channel:

1)
2)
3)
4)
5)
6)

ONONONONONONG

7)

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday

Sunday



4. Manufacturing origin:

O
O 2
O 3)
O
O 5)
O o)

Asia

Europe

North America
South America
Africa

Australia

5. Average payment for each purchase:

O
O 2
O 3)
O g
O s)
O o)

6. Delivery period commencing from the date of purchase order:

O
O 2
O 3)
O g
O 5
O o)

Lower than USD. 10
USD. 10-20
USD. 21-30
USD. 31-40
USD. 41-50

More than USD. 50

Less than 1 week
1 week

2 weeks

3 weeks

4 weeks

More than 4 weeks
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Section 3 : Factors influencing purchase of handicraft product via e-commerce channel.

Explanation : Please mark “\/” in [ in front of only one most applicable choice

5 means highest 4 means high 3 means moderate
2 means low 1 means lowest
Factors influencing the purchase of OTOP products Level of Decision
(Handicraft products) via e-commerce 5 4 3 2 1

1.1 Brand or mark

1.2 Company fame and image

1.3 Cleanness and safety

1.4 Package characteristic

1.5 Product and service quality warranty

1.6 Product and service information

1.7 Product description, e.g. color and size

1.8 Beauty of the product

2. Price

2.1 Lower price

2.2 Seasonal discount festival

2.4 Suitability of service price

2.5 Indicate local currency

3. Place

2.3 Clearly indicate price of product and service

3.1 Attractive website

3.2 Convenient search for product and service

3.3 Convenient purchasing processes

3.4 Easily seen and illegible product description
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Factors influencing the purchase of OTOP products

(Handicraft products) via e-commerce

Level of Decision

3.5 Quick sale

3.6 Quick delivery

. Promotion

4.1 Advertising on E-bay website

4.2 Advertising on other websites

4.3 Discount activity

4.4 Free gift promotion

4.5 Social assistance

. Privacy

5.1 Safety and payment method

5.2 Safety of credit card information

5.3 Safety of personal information

. Personalize

6.1 Delivery favorable information of new arrival product

6.2 Quick respond

6.3 Make or procure product as required by customer.

. Payment

9}
£
w
[
[S=Y

7.1 Variable payment methods

7.2 Accept credit card of several companies

7.3 No fee deduction upon payment via credit card
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Part 4 : Please give your comment and suggestion on problem and obstruction in

purchasing of handicraft product via e-commerce channel.

Thank you very much for your kind cooperation.



