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ABSTRACT

This research aimed to 1) study travelling behavior of tourists, management of tourist
attractions of former kings and satisfaction of tourists, 2) compare the management of tourist
attractions, satisfaction of tourists classified by personal factors and travelling behavior of tourists
in Phranakhon Si Ayutthaya province, and 3) investigate relationship between the management of
tourist attractions and satisfaction of tourists. The population consisted of 384 tourists in
Phranakhon Si Ayutthaya province.  The instrument was a questionnaire. The data were
analyzed by frequency, mean, standard deviation, t-test, F-test, and correlation coefficient by
setting the statistic significance level of .05.

The findings revealed that:

1. Most tourists traveled to Phranakhon Si Ayutthaya province in order to visit sacred
places and worship venerable people. They traveled by car with 2-5 members and spent time
visiting there for 1-2 hours. They spent 501-1,000 baht and got information from the
Internet/TV/radio and they used to visit the King Naresuan the Great shrine in Phoo Khao Thong
area. As a whole, all aspects of the management of tourist attractions in Phranakhon Si Ayutthaya
province were at a high level as follows: tourism resource management, facility, personal
accountability, rules and restriction. As a whole, the tourists were satisfied with services, location
and physical environment, public relations, staff and facility at a high level.

2. The differences of personal factors affected opinions towards the management at a
different level. The tourists who had various personal factors were satisfied differently with the
tourism. The traveling behavior affected the satisfaction of tourists at a different level.

3. The management of tourist attractions influenced and related to satisfaction of

tourists at a low level.
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