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ABSTRACT

This research aims. The objectives are to 1) to study the customer. Behavior and values
of consumers to buy gold. And factors affecting the use of gold shops Phak Hai in pranakhon si
Ayutthaya province. District Office, 2) the factors affecting the decision to use the service by
personal factors. And behavior and values of consumers to buy gold, gold store Phak Hai in
pranakhon si Ayutthaya province.Questionnaire data collected from Indian stores Phak Hai in
pranakhon si Ayutthaya province. District Office, 248 samples of data were analyzed using
frequency, percentage, mean and standard deviation. ANOVA and t statistics, standard deviation,
and the LSD. The statistical significance level of .05.

The results showed that: 1) personal factors of gold shops. Most of the women, aged 26
-35 years of undergraduate education. A partner. The average monthly income of 5,000 to 10,000
baht, behavior and values, buying gold, most consumers do not shop regularly to buy gold of gold
comparing prices before buying. Buying gold at the normal working day (Monday - Friday) and
decided to buy gold. The purpose of the acquisition of the gold. That the decline in the price of
gold is too expensive. Frequency of buying gold, 7 to 12 months / time using the gold. To buy
gold as a gift for yourself or for gifts. By buying a gold necklace with an average cost of buying
gold from 10,001 to 20,000 and the value of buying gold for investment purposes. Factors
affecting the use of gold shops. The product of price and physical characteristics. And the sales
staff. With the overall level of the place of sale. The promotion and marketing services. Overall,
it was medium 2) a person of Indian merchants. And behavior and values of consumers are
buying gold, there are factors that affect the use of gold shops Phak Hai in pranakhon si

Ayutthaya province.
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