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ABSTRACT

This research aimed to 1) study basic factors of consumers who decided to buy Toyota
one-ton pickup trucks in Phranakhon Si Ayutthaya province, 2) study factors affecting decision
making of buying Toyota one-ton pickup trucks in Phranakhon Si Ayutthaya province , and 3)
compare levels of decision making of buying Toyota one-ton pickup trucks classified by basic
factors of consumers. The samples were 246 consumers of Toyota Service Center in Phranakhon
Si Ayutthaya province. The tool was a questionnaire. The data were analyzed by frequency,
percentage, mean, standard deviation, t-test, F-test, and LSD by setting the significant level at .05.

The findings showed that :

1. Most respondents were female, married and 25-35 years old. They were graduates
and worked as employees in companies/factories. Their monthly incomes were 15,000 — 30,000
baht. They decided to buy Toyota one-ton pickup trucks that cost 600,001 — 700,000 baht.

2. As a whole, the factors affecting decision making of buying Toyota one-ton
pickup trucks of consumers were at a high level. When considering each aspect, it was found that
levels of decision were at a high level for all aspects. The highest mean was prices, followed by
products and service staff, and the lowest mean was the market promotion.

3. As a whole, the levels of decision of consumers who had various genders, ages,
marital status, education backgrounds and jobs were not different. The differences of marital
status, education backgrounds and jobs affected decision of product. The differences of monthly
incomes and prices affected decision of buying at different levels, such as products, prices,
distribution channel, marketing promotion, service staff, and service procedures. The different

prices of consumers did not affect decision of service procedures.
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