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MARKET MANAGEMENT AFFECTINGDECISION IN BUYING SECOND-HANDED

GOODS OF CONSUMERS IN PHRANAKHON SI AYUTTHAYA

CHOMPOONUCH SAKULNAWONG

A Thesis Submitted in Partial Fulfilment of the Requirements for the
Master of Business Administration Degree in Business Administration
Phranakhon Si Ayutthaya Rajabhat University
February 2014



A A a a o a o v Aa 1 v A dy a Y A
FALTOIINYTUNUD MIVUTITIAMIaaInlanlnanemsaadulaseaumiodes

y a Y @ ~
oId U3 Inaludanianssunasasoy e

o
Tag FUWUN ANAUINY
AW VINI3FIND
S (=R aa =
91913815010 A3.AAN1 NI1A

o’d' = 1 A =
219159NUT 15 AT. ATU T

a a J
AUTNITUNMTADUINYIUNUD

.......................................................................... 15L5IUNTTUNT
o 4 [
(599MEANTINTITUNUY LAUNNA)
.......................................................................... AFTUMS
(A3.0A3171 NMU1A)
.......................................................................... AFTUMS
(A3. ANl 95581)
.......................................................................... AFTUNS

a @ [ ~ vag Y v a a o"dyd 1 =&
UNINGRYIFARNTSUATATDYTN fJlgllG]Gl‘ﬁ'MU’J‘HEHUWH‘EUMHET’JHWHQ“U@Q

mMsAnEIMNrangasUSyanusmsgsnautada @1IUTHISEINg

] 4 a 1
(@Fr0Mans19158 A3.IWANTIA JINTHL)
59995MIVA URUATIEMITUNY
FAEITITMIUNUBTMIVANMIINGAYIIFAYWIZUATAT DY TEN

TR WA, 2557



