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ABSTRACT

This research aims to 1) examine the management of second-hand markets in
Ayutthaya. Factors affecting purchase decisions for money resort 2) compare the management of
second-hand markets in Ayutthaya. Factors affecting the decision to buy second-hand goods. By
Pat handles individual consumer. And purchasing behavior of second-hand markets, and 3) the
relationship between the management of second hand market factors affecting the decision to buy
second-hand goods in Ayutthaya. Collected data from a sample of consumers used in Ayutthaya
384 were used in this research analysis was performed with statistical frequency, average,
standard deviation, standard deviation, standard deviation, and coefficient of multiple correlation.
Determine the statistical significance level of .05.

The results showed that: 1 ) the management of second-hand markets in Ayutthaya.
Planning Overall, there is much comment . The corporate management Leadership on the issue
And controlling Overall, there is moderate comments . Factors affecting purchase decisions used
in Ayutthaya. Product , price, distribution channels by including the decisions at a high level . As
for the promotion Overall, there is moderate decision 2 ) consumers that have different personal
factors have managed second hand market in Ayutthaya province at different consumers have
different personal factors . Factors affecting purchase decisions used in Ayutthaya different. And
consumers whose purchasing behavior of second-hand markets of different factors affecting the
decision to buy second-hand goods in Ayutthaya different, and 3 ) management market hand in
Ayutthaya province , price, channels. distribution The promotion Could explain the variability of

factors that affect the decision to buy second-hand goods in Ayutthaya moderate ( 69.5 percent ) .






