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ABSTRACT

This research aimed to1) study personal factors of customers, behavior of using services,
opinions towards management and factors affecting decision of selection of using services of
computer shops, 2) compare opinions towards management of computer shops classified by
personal factors and behavior of using services of customers, 3) compare factors affecting
decision of selection of using services and behavior of using services, and 4) investigate
relationship between opinions towards management and factors affecting decision of selection of
using services. The samples were 384 customers using servicers in computer shops in Angthong
province. The tool was a questionnaire. The data were analyzed by frequency, percentage, mean,
standard deviation, t-test, F-test, LSD, multiple correlation coefficient. The significance was
determined at .05.

The findings showed that : 1) Most customers were female, aged 20 - 30 years and
single. They were students/undergraduates. Their monthly incomes were 10,000 - 20,000 baht.
They bought computers from the shops and had them repaired at least once a month. The expense
was about 1,000 baht. The period of using services was during 12.01 - 16.00. As a whole, the
opinions towards management were at a high level as follows: planning, organizational
management, administration and control. They were satisfied with products, prices, location,
marketing promotion, staff and service procedures at a high level. 2) The differences of genders,
ages, jobs, education backgrounds, monthly incomes, kinds of products/services and expenses of
services affected opinions towards management of computer shops at different levels. 3) As
a whole, the differences of ages, marital status, jobs, education backgrounds and behavior of
using services of customers affected decision of selection of using services at different level. and
4) The planning management of computer shops had influence and relationship with factors

affecting decision of selection of using services at a low level (R2 = .149).
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