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Walliya Boonnimit. (2014). Behavior and Decision Making of Buying Taros and Sweet
Potatos of Customers from Dealers at Rangsit Si-Mum-Muang Market and Thai
Market. An Independent Study for Master of Arts in Business Administration,

Phranakhon Si Ayutthaya Rajabhat University. Advisor : Dr.Kittima Thamalee.

ABSTRACT

This research aimed tol) study personal factors, buying behavior and decision making
of buying taros and sweet potatos of customers from dealers at Rangsit Si-Mum-Muang Market
and Thai Market, and 2) compare decision making of buying taros and sweet potatos of customers
from dealers at Rangsit Si-Mum-Muang Market and Thai Market classified by personal factors
and buying behavior of customers. The samples were 250 customers. The instrument was a
questionnaire. The data were analyzed by percentage, mean, standard deviation, t-test and F-test
by setting the significant level of .05.

The results showed that : 1) Most customers were female, aged 50 years and married.
Their education backgrounds were lower than senior high school/high school/vocational certificate.
They were merchants/businesspeople and earned 10,000 — 20,000 baht per month. They mostly
bought both taros and sweet potatoes about 51-80 kilos at Rangsit Si-Mum-Muang Market for 2-3
times a week during 15.01-21.00 p.m. They paid in cash and went to the market by car. They
drove their car to get the goods. As a whole, decision making of buying was at a high level for all
aspects: product, price, distribution channel, marketing promotion, service and service procedure.
And 2) The difference of genders affected levels of decision making of buying as follows : product and
marketing promotion. The difference of ages affected levels of decision making on price. The
difference of monthly incomes affected levels of decision making on distribution channel. The
difference of education backgrounds and vehicles used for their transportation affected levels of

decision making on service procedure.
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