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ABSTRACT

This research aimed to: 1) study the fundamental factors of the customers deciding to insure for
life at Krungthai Agza Insurance Company Limited; 2) investigate the factors affecting decision in
insuring for life at the company; 3) seek the requirement in insuring for life at the company; 4) compare
the factors affecting decision in insuring for life in relation to the customers’ fundamental factors; 5)
compare the requirement in insuring for life in relation to the customers’ fundamental factors; and 6)
study the relationship between the factors affecting decision in insuring for life and the requirement in
insuring for life at Krungthai Agza Insurance Company Limited. The samples were 305 customers
insuring for life at Krungthai Agza Insurance Company Limited. The research instrument was a
questionnaire. The statistical analysis was performed in terms of frequency, percentage, t-test, F-test and
correlation coefficient.

The findings revealed that most customers were female in the ages during 36 — 45 years old,
married, had secondary school level of education, worked for private companies, earned 10,001 — 20,000
baht per month, used yearly paying for insurance premium, and most insurancc capitals were 100,001 —
200,000 baht. Regarding factors affecting decision in applying for life insurance, high levels of the
customers’ decision revealed on insurance policy, channels of distribution, marketing promotion, services
and reward. Moderate levels of their decision revealed on prices. For the requirement in insuring for life,
high levels of the customers’ requirement revealed on the forms of insurance policy, ways and time in
paying for the insurance premium. Differences in the customers’ ages, marital status, education levels and
occupation affected differences in their decision in insuring for life at the statistically significant level of
.05; Differences in the customers’ ages and education levels affected differences in their requirement in
insuring for life at the statistically significant level of .05.

The factors affecting the customers’ decision in insuring for life at Krungthai Agza Insurance

Company Limited related to their requirement in insuring for life at the low to very low levels.



