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ABSTRACT 

 

                   This research aimed to 1) study marketing factors affecting decision of customers in 
selection of construction, repair and renovation business in Phranakhon Si Ayutthaya province, 2) 
compare personal factors and environmental factors of customers in selection of construction, 
repair and renovation business, and 3) investigate relationship between marketing factors 
affecting decision of customers and decision of customers in selection of construction, repair and 
renovation business in Phranakhon Si Ayutthaya province.  The samples consisted of 394 
customers in Phranakhon Si Ayutthaya province.    The tool was a questionnaire.  The data were 
analyzed by mean, standard deviation, t-test, F-test and multiple correlation coefficient by setting 
the significant level at .05.    
               The findings revealed that : 1) As a whole, the marketing factors affecting decision of 
customers including product, personnel, environment and procedure were at a high level, the 
price, distribution channel, and marketing promotion were at a moderate level.  The problem 
perception of needs, searching for information, and assessment of alternatives were at a high 
level, the decision of selection was at a moderate level, 2) the differences of personal factors of 
customers affected decision of selection at different levels, the differences of environmental 
factors affected decision of selection at different levels, and 3) the marketing factors affecting 
decision of customers in selection of construction, repair and renovation business in Phranakhon 
Si Ayutthaya province including price, distribution channel and marketing promotion had 
influence and relationship with decision of customers. 
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