tdeniinanemsdadulovesgnalumsdenldusmagsnesumunneadie

Foutuazaoan UM IanssuAIAI0g5e

4 =) 2 Q(
JUYY AUATAIAA

9
a Jd A a a o a

a < ' : Y a
IenimusiiiudurtsvesmsanmurangasUsyanusmisgsnouniudga
AVIHIUIHIIFND
UMINGAYIBAYNILUAIAI 0T

AIMIAY 2558



tdeniinanemsdadulovesgnalumsdenldusmagsnesumunneadie

Foutuazaoan UM IanssuAIAI0g5e

4 =) U Q(
JUYY AUATAIAA

a a u’dyc:,’ 1 & (Y a a a ) a
'31/]fﬂuwu‘ﬁu!ﬂuﬁﬂuﬁﬁﬂﬂl@ﬂﬂTiﬁﬂETﬂTNﬁﬂﬂq%iﬂiﬂluﬂlﬂ‘ﬂiﬁ1§§§ﬂﬂﬂﬁ1ﬂmcﬂﬂ
AMVIIVITHITFIND

UMINGAYIBAYNILUAIAI 0YFHN

4
=Y

a A 3 a Y] [ ~
aﬂlﬁﬂ‘ﬁlﬂuﬂlﬂQMWWQV}ﬂWaﬂﬁ?%ﬂgWﬁzuﬂiﬁﬁﬂq‘ﬁﬂ1

AIMIAY 2558



FACTORS AFFECTING DECISION OF CUSTOMERS IN SELECTION OF
CONSTRUCTION, REPAIR AND RENOVATION BUSINESS IN
PHRANAKHON SI AYUTTHAYA PROVINCE

RONNAPOOM LIMSRISAWAD

A Thesis Submitted in Partial Fulfilment of the Requirements for the Master of
Business Administration Degree in Business Administration
Phranakhon Si Ayutthaya Rajabhat University

August 2015



A A a a 4 v Aa 1 v A 9 = Y A Aa o
FALTOIINYTUNUD ‘{I%‘ﬂEl“lflllWaﬂ@ﬂ1i¢lﬂﬁuﬁlﬂﬂl@\1@.ﬂﬂ1ﬁluﬂ1ﬂﬁ@ﬂi“ﬁﬂiﬂ1§‘]§ﬁﬂ‘ﬂﬁﬂl‘ﬁlﬂ

nod3 ugeuuyNazaoay luuadlsr Ians unses 0ge
v g
Ty sl AuAsaTad
V1IN UIMITFIND
A (=R aa =
9191381511 A3.AAL1 NMUA

A (= 1 Aa A
219156N1UTy15 W AT.ATU VT3

AUZATIUMITDUINGTINUT

.......................................................................... 15LFIUNTTUNIT
o o [
(399AAATINTITUNLY LFAUNDA)
.......................................................................... NTTUMST
(A3.09171 MU1A)
.......................................................................... NFTUMST
(A3.A5091 95581)
.......................................................................... NFTUMST

1
1 =]

a @ @ B v a a o 9}::,‘
WIS IwAYNIzUATAT 0gTe1 oYiA MU Ineinus iiludunilaves

msAnyIMNrangasUTyanuimsgsnautada @1uUTISEINg

(A5.40BY 111593%)

AINIAY WA, 2558



Ronnapoom Limsrisawad. (2015). Factors affecting decision of customers in selection of
construction, repair and renovation business in phranakhon si ayutthaya
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ABSTRACT

This research aimed to 1) study marketing factors affecting decision of customers in
selection of construction, repair and renovation business in Phranakhon Si Ayutthaya province, 2)
compare personal factors and environmental factors of customers in selection of construction,
repair and renovation business, and 3) investigate relationship between marketing factors
affecting decision of customers and decision of customers in selection of construction, repair and
renovation business in Phranakhon Si Ayutthaya province. The samples consisted of 394
customers in Phranakhon Si Ayutthaya province. The tool was a questionnaire. The data were
analyzed by mean, standard deviation, t-test, F-test and multiple correlation coefficient by setting
the significant level at .05.

The findings revealed that : 1) As a whole, the marketing factors affecting decision of
customers including product, personnel, environment and procedure were at a high level, the
price, distribution channel, and marketing promotion were at a moderate level. The problem
perception of needs, searching for information, and assessment of alternatives were at a high
level, the decision of selection was at a moderate level, 2) the differences of personal factors of
customers affected decision of selection at different levels, the differences of environmental
factors affected decision of selection at different levels, and 3) the marketing factors affecting
decision of customers in selection of construction, repair and renovation business in Phranakhon
Si Ayutthaya province including price, distribution channel and marketing promotion had

influence and relationship with decision of customers.
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